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Data  ‧  UN Comtrade, Revenue Authority (Uganda), Revenue Authority (United Republic of Tanzania), WasteAid, Full Cycle Resource.
Fieldwork  ‧  Owino Market, Kampala, Uganda (May–Jun 2024)  ‧  Kariakoo, Ilala & Karume, Dar es Salaam (Jul–Aug 2024)
SMEP, 2026. Trade in secondhand clothing: analysis of markets in Uganda, the United Republic of Tanzania and the United States of America.
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66%
end up in landfills
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million metric tonnes
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diverted for recovery

19%
incinerated
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increase 
over 23 years
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projected growth 
over 7 years

90%
importer-reported
quality gains

EAS 356:2024
Strengthen trust and traceability 
by establishing regional standards with third-party 
pre-shipment inspection and standardized reporting

HS 6309
BC B3030

Reduce regulatory inconsistencies and trade frictions 
by aligning HS 6309 and BC B3030 definitions

Estimated daily income for approximately 
50% of Ugandans
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RECYCLING
Invest in infrastructure for non-rewearable textiles, 
including fibre-identification technologies, 
local sorting capacity and localised recycling models

PRE-SORTING
Design pre-sorting regulations 
that balance waste reduction with affordability

Across major markets in Uganda and the United Republic of 
Tanzania, only a small share of analysed secondhand clothing 
items were deemed non-rewearable, offering a different perspecti-
ve on narratives of low-quality or waste imports.
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Below is the distribution of bale 
quality grades (Grade A, B, and C) 
purchased by 53 importers in 
Uganda and Tanzania

��������
����	
	¤�����������������	��������	��������������������	�������
��
	���������	��	����������	���
���������
����	�	��

������������
	�������
��
����
	��	�������
¥���
���	����������
��������������

15% ������




��¡���������
����¥¥
��������
��	
�����	��
¥�����������

83% �������
­����¡�����������������������

¥��	�	������	��������

2% �������
�
����¡���������
������������
�����������	��
¥�����������

�������������������������	��
�����������
�����	��¡������������

1 2 3 4


